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It's rough out there. Economic realities are
daunting. And yet, as with every competitive
challenge, some businesses will respond
proactively and effectively, while others are

left behind. The winners will be those who

It's not a setback. It's a test.

act quickly, make the right decisions and
execute them flawlessly. From aur wark with
the world's most successful companies—
through up cycles and down — Accenture has
d&wlmiﬁ the unique perspective and broad
capabilities to help you come out on. tap.
At a time when it's tougher than ever to be
a Tiger, it's even more tr;u:ial to know what

it takes. Talk'to us to see how we can-help.

=
accenture

s Consulting « Technology « Qutscurcing High performonce. Delversd.




4000

2010/1/17







2. J.D. Power
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