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10.Emotion in Advertising
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Comparative Argument
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1970 FTC Federal Trade Commission

1971 FTC

1980~90 22

“Message sidedness”
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No.1

9.1

Competitive Position
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Refutational advertising

10

MADA

1950

Doyle,Dane,Bernbach

BMW

Tagamet

Pepcid

1959
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BMW
Think small
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PR

1990

BMW BMW
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Always low prices.

Rhetorical question argument

claim or evidence in favor of the rival brand

Innoculative Argument
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Framing
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Supportive Argument

Gillette

10
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Exhibit 10.1A

Exhibit 10.1B



10.1A

10.1B

Kobe Bryant
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10-1C
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PETA Gillete

Gillete Gillete
Gillete

PETA

1970

11

Gillete

Gillete
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Nestle
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Nestle

Nestle

10-2

Benetton

AIDS AIDS

Benetton
Michelin
10-3
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feeling thinking

feeling

thinking

feeling
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thinking
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10-4

10.5A Coke Coke Michael Jackson
Pepsi
Jackson

Coke

14
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Pepsi

Coke Pepsi Jackson

Claude Hopkins
36% 24% 31% 15%
1
2
2

10.5B

10.6 10.5A 2

10.7A
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Coke

10.7

16

Rudy Giuliani PETA
1
10.6
2
10.5 Jackson Pepsi
Coke
10.5
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Pepsi
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CM

1000 TVCM 42%
12%
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10.9

10.10
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10.9 10.10

11
36%
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10.9 10.10

2 1 10.9 10.10
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