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2 Nested Regression Models R2

2009/10/19

5%
0.167 0.224
0.181 0.515
0.236 0.264
0.416 0.417
0.043 0.050
0.032 0.098
0.091 0.462
0.401 0.423
0.229 0.229
0.493 0.497
0.414 0.600
0.581 0.716
0.202 0.364
0.017 0.334
0.106 0.293
0.022 0.770
0.499 0.746
0.223 0.593
0.872 0.907
0.482 0.731

Kotler and Keller 2006

Graham, and Havlena 2007

p.434



2009/10/19

Graham, and Havlena 2007

1994

,1994

Jacoby, etal. 1978 Clarle and Belk

1979

Dichter 1966 Richins 1987

1994

Engel, et al.1990



1994

2009/10/19



H2:

2009/10/19



2009/10/19

Hs:

2004 —
— Vol.59 pp.43-57
Bayus,Berry L.(1985),"Word of Mouth:The Indirect Effects of Marketing Efforts, "Journal of Adver-
tising Research, Vol.25,No.3,pp31-9.
Clarke, T.K. and R.W.Belk(1979),"The Effect of Product Involvement and Task Definition on Antic-
ipated Consumer Effort,” Advances in Consumer Research, Vol.6,Nov.,pp.313-318
Dichter ,Ernest(1966),”"How Word of Mouth Advertising Works,” Harvard Business Review, Vol.,
Nov.-Dec,pp.147-166
Engel, J., F.Blackwell & R.J.Kollat 1969 ,“How Information Is Used to Adopt an Innovation,” Journal
of Advertising Research, Vol.9,No.4, pp.3-8.
1994
Hovland.C.1.&W.Weiss(1951).”The Influence of Source Credibility on Communication Effectiveness,”
Public Opinion Quarterly,\ol.15, No.4. pp.635-650.
2001 IT
Graham,J.(2007),”Finding the “Missing Link”: Advertising’s Impact on Word of Mouth, Web Searches,
and Site Visits” Journal of Advertising Research, \Vol.47,No.4,pp427-435.
2005
3 pp.241-272
Newman,Joseph W .and Richard Staelin(1972),”Prepurchase Information Seeking for New Cars and
Major Household Appliances,” Jornal of Marketing Research, \/ol.9,Aug,pp.249-257
2000
1998 — —
41 1 pp.59 83.
P. Kotler & K. L. Keller (2006), Marketing Management, Twelfth Edition , Prentice Hall,
(2008), (122 ),
Richins,Marsha L.(1983),”"Negative Word of Mouth by Dissatisfied Consumer: A Pilot Study,” Journal
of Marketing, Vol.47,Winter,pp.68-78
2006 , Vol 13 No.1, ppl-28.



