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TEA T K+1 K+ 2 K+ 3
FARY LTS Fo& W LTW5 0.725 0.211 -0.070
FAIZL WD Iz A 0.714 0.137 0.017
B ELW 0.695 -0.184 0.176
R ANEIES SEA TR IR 0.622 0.218 0.104
NT U ADRANE NRT L ADENT 0.605 0.119 0.164
£ HFLW 0.598 -0.053 0.142
ML ok 0.597 -0.117 0.250
AT B %0 0.594 -0.165 0.226
E7aeY EAN k75 0.583 -0.014 0.025
BRASEE L FRASE 0.103 0.790 0.071
L5374 Ee L -0.102 0.599 0.114
g2 LUOEIZ WL ANEIES 0.400 0.655 0.066
b 5 OHIG ITEVEIS -0.133 0.643 -0.390
Faen 7 WL 0.029 0.461 -0.054
TAEIES RELVEIZ 0.299 -0.260 0.509
Y EREIE PN 0.463 0.098 0.581
v Biiv -0.072 0.230 0.490
fIE > TN 5 AAHEBRTND 0.349 -0.290 0.427
K- &5 4.253 2.591 1.511
THE (%) 23.627 14.393 8.396
BT EE (%) 23.627 38.019 46.416
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Gill Sans 0.264 0.426 -0.210
Futura -0.159 0.058 0.158
Frutinger 0.255 0.243 0.116
Caslon -0.094 -0.121 -0.180
Didot -0.268 -0.717 0.076
Palatino 0.002 0.112 0.042
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Typographic Dimensions Typographic Outcomes MOA Outcomes Persuasion Outcomes
Typeface Semantic Motivation to Brand Perceptions
Characteristics Associations Read / Process Ad & Brand Image
g Brand Information
Spacing " Legibility 4 i Opportunity to g Processing > Brand
Characteristics of Ad Copy Read / Process Ad Attitude
Individual
Layout Ad Differences & Ability to Ad
Characteristics Appearance Situational Read / Process Ad Attitude
Factors
A
2-4. Henderson, Giese, and Cote (2004) D&%

Henderson, Giese, and Cote (2004) %, EET VA L OFEMRHTA RTA VNFELZWVWZ LR, v
AERT 2 ETORNEY R FRRREZAE . YOO L ITRROFEREERITO ST AREERH D Z
LR L., T LT, FREAICES &, n A SN D — IR ERE 6 SO V—TITHML,
FIN—TIRT DERLERPEEEF SO DT READIE, 7T YA~ LORME £ L DIz (MR T5H).,
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ZEMHLMNTRRoTE, L L, ZOMRIIEEr IZFHROTLIIELTWD D, oifragit o7z
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Fonts Responses Level Design Level
Scheherezade Pleasing High Elaborate Average
Informal Roman Engaging High Natural High
AncientScript Reassuring Average Harmony Average
Enviro Prominent Low Flourish High
Pepita MT Compressed Average

Weight Low
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Baphomet Pleasing Average Elaborate Above average
Edda Engaging High Natural High
Chiller Reassuring Low Harmony Low
Stonehenge Prominent Average Flourish Average
Paintbrush Compressed High

Weight Average
Playbill Pleasing Low Elaborate Above average
Logan Engaging Low Natural Low
Onyx Reassuring Average Harmony Average
Industria Inline Prominent Average Flourish Below average
StencilSet Compressed Low

Weight Above average
NewYorkDeco Pleasing Average Elaborate Above average
Bandstand Engaging Average Natural Average
SunSplash Reassuring Average Harmony Average
Middle Ages Prominent High Flourish Average
Fisherman Compressed Average

Weight High
AluminumShred Pleasing Low Elaborate Above average
BigDaddy Engaging High Natural Below average
Integrity Reassuring Low Harmony Low
Ransom Prominent Average Flourish Below average
Amazon Compressed Average

Weight Average
Georgia Pleasing Average Elaborate Low
Verdana Engaging Low Natural Average
Janson Text Reassuring High Harmony High
Century Gothic Prominent Average Flourish Average
Times New Roman Compressed Average
Century Schoolbook Weight Average
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