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Factorl 0.17 0.12 0.23
Factor2 0.14 0.26

Factor3 0.10 0.03 0.13
Factor4 0.12 0.33 0.03
Factor5 0.02 0.05 0.00
Factor6 0.13 0.09 0.05
Factor7 0.03 0.14 0.09
Factor8 0.18 0.03 0.02
Factor9 0.11 0.23 0.14
Factorl0 0.18 0.05 0.34
2 1 4

Cho CH, Kang J, Cheon HJ (2006)

Cho CH, Kang J, Cheon HJ

Cox and Rich(1964)




(2003)

(Brooker 1984; Jacoby and Kaplan 1972;

Murray(1991)

Mitchell 1992; Schiffman and Kanuk 1994)

Sweeney et al 1999)

Ajzen(1991)

/_

)

(Horton 1976)

2009/04/16

6

Peter and Tarpey; 1975; Garner 1986;

(Horton 1976; Derbaix 1983;

(Theory of Planned Behavior)

(perceived behavioral control)

Ajzen and Fishbein(1980)



2009/04/16

Ajzen

n n n
Bl =>'be +>.nm,+> pc,
i—L 1 4 k=1

BI (behavioral intention) > b (attitude) by
i (belief) ¢ i (evaluation) >njm;
(subjective norm) n; j
(subjective belief) m; (motivation to
comply) >pick (perceived behavioral control) py
(control
belief) ¢y (perceived power)
Buhner(2001)
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