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http://www.jmrlsi.co.jp/menu/case/case-new29.html
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1 284 6,937 2,330 8,204 605.0 2,131
2 127 2,373 1,040 8,183 428.0 3,367
3 1,272 556 445 350 233.0 183
4 82 1,096 385 4,684 140.0 1,703
5 60 921 278 4,641 106.8 1,783
6 58 655 262 4,541 103.0 1,785
7 59 713 242 4,088 110.3 1,864
8 1,033 293 212 205 147.0 142
9 31 381 136 4,387 43.4 1,399
10 40 343 125 3,165 51.6 1,306

IGD “Global Retailing 2003”
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