2005/05/10

4

2
4
0

¥1740

¥1980 > ¥2220
¥2070 ~—-
¥2000
¥2340
¥2000 ¥2020
¥2360 ¥1830
¥1990
¥2040 ¥1600

=

1Thaler(1985) Gijsbrechts 1993

N



2005/05/10

Thaler 1985

Thaler(1985)

2003c

1999



2005/05/10
Winer(1988)

Winer(1988)

Kalwani and Yim 1992

Krishna and Johar 1996




2
2005/05/10

1986

2000 , ,

- 20 2

1997 , 338 pp.4-9

2003c 23 4 pp.i137-171
2003b Vol.9 No.1&2 pp.1-18
1999

; , 19 4  ,pp.397-416

Thaler,R(1985),“ Mental Accounting and Consumer Choice,” , Marketing Science\Jol4,No3,
pp.199-214.

Winer, R. S.(1988),“ Behavioral Perspective on Pricing: Buyers' Subjective Perceptions of Price

Revisited,” in T. M. Devinney, ed. ,/ssues in Pricing, Lanham :Lexington Books,PP.35-57.



