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2018/07/26~07/29 : Global Marketing Conference (Hotel New Otani)

Ryuta Ishii, “International Market Entry: An Analysis of the Choice of

Dual Export Channels.”

Akinori Ono and Ryosuke Shimizu, ‘“Negative Impacts of Online

Word-of-mouth Communication: The Role of Envy.”

Akinori Ono, Ryosuke Shimizu, and Yongyi Wang, “Does Photo Shar-

ing via SNS Reduce or Enhance Travel Engagement and Enjoy-

ment.”

2019/01/17~01/19 : International Marketing Trends Conference (San Servolo)

Mai Kikumori, Ryuta Ishii, and Akinori Ono, “Effects of Perceived
Channel Characteristics on Store Preference and Recommenda-

tion: The Moderating Role of Regulatory Focus.”
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2019/2/22~2/24 : AMA Winter Academic Conference (Hilton Austin)

Akinori Ono, Yongyi Wang, and Ryosuke Shimizu, “The Effect .
2019 AMA Winter
of Photo Sharing Via SNS on Consumer Engagement and A ca d e mi c C on f erence

Enjoyment.” —
February 22-24 | Austin, TX
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